
LEAD GENERATION 
A MARKETING STRATEGY THAT WORKS

DO YOU TARGET?
Central Florida Media Group utilizes a strategic, results-driven marketing 

approach that gets your message in front of your ideal customer; those individuals who 
are already interested in or looking for your particular product or service, which saves 
you time and money. In addition to specializing in lead-generation for the agriculture 

and health industries, Central Florida Media Group helps companies of all shapes and 
sizes grow their business through these targeted marketing strategies that work.

TARGETING THE MARKET
So what’s the difference between target marketing and conventional strategies?   

The difference is not only in the method, but the results:

HOW TO CREATE A LEAD-GENERATING 
MARKETING PLAN IN FIVE STEPS:

WORDPRESS SITE AND BLOG - First, you need to make sure that your website is up to par 
with today’s fast-paced, information-consuming world. Is your website responsive? This means that 
your website is userfriendly no matter what device your potential customer is using (computer, laptop, 
tablet, smartphone, or smart TV). Have you positioned yourself or your company as the expert in your 
field? The best way to do this is through a blog, which your potential customer will want to read and 
subscribe to because you offer information of value to them.

OFFER THE BAIT - Does your website offer something that your potential customers might find of 
value? For example, if you’re an estate lawyer, then your potential customers would find an e-book 
on “Learning New Estate Planning Secrets” very valuable. Offer the bait in exchange for the 
potential customer’s information. This enables you to qualify potential leads, gauge their level of 
interest, and build your interested audience.

Search Engine Optimization and Digital Marketing Management - Next, it’s 
important to help your Wordpress website, blog, and “bait” get found on the Internet. The best way 
to do this is by first understanding what kind of terms your potential customers are entering when 
their looking for your product or service on the worldwide web. If you’re a plumber based in 
Lakeland, Florida, then of course you want to be towards the top of the results when someone types 
“Lakeland Plumber” into popular search engines such as Google, Bing, Yahoo, etc. It is also
essential to know your competition, and who else might be vying to be in the top search engine 
results when certain keywords are entered. You would then make sure that you’re using these 
keywords in your blogs and all over your Wordpress website to help your business get found.

TARGETED MEDIA OUTLETS (Including print advertising in niche publications) - 
As a publisher of seven niche magazines, each with their own highly-interested, highly-targeted 
audience, we’ve witnessed the power of what print advertising to the right interested audience can 
do for your ideal customer. Once you know who your ideal customer is, then you have the 
opportunity to reach that ideal customer through a niche publication they already know and trust. 
Other successful forms of targeted media are native advertising or advertorials, which engages your 
ideal customer through the process of story-telling rather than conventional advertising. The most 
important things to remember when planning your native advertising campaign is:
 

• What story do you have to tell to your ideal customer that would make them want to buy your 
product or service over you compeitiors? 

• How much space would you need to present this story in an appealing way with photography, 
the use of call-out text, and other forms of attractive editorial design?

SOCIAL MEDIA AND E-NEWSLETTER MANAGEMENT - Now that you’ve updated 
your website, established an engaging blog, utilized your keywords to get found on the Internet, and 
maximized on the strategy through advertising to the ideal customer in niche publications as well as 
through the power of native advertising, now it’s time to go meet your potential customer where they 
are and engage with them. Before you get started, it’s important to remember to be selective in which 
social media platform(s) you choose to be on. It’s better to be on one social network and keep it 
up-to-date, than to be on 10 of them and rarely ever give them the proper management and attention 
that they deserve. Make sure to stay consistant with your branding and company colors in the design 
of your social network profile and to resize your logo to fit the dimensions of the profile picture. 
Engage your audience and generate repeat businees by connecting them to your blog posts on 
social media and through a regular e-newsletter.

BRANDED MESSAGING

ATTRACT YOUR INTERESTED AUDIENCE

CONVERT VISITORS

CLOSE LEADS

MAINTAIN CUSTOMERS

LEADS GENERATED

With a track record for 
success, we’ve never met an 

agri-business we couldn’t help 
generate leads.

There are few marketing firms 
that can say their on the pulse 

of lead generation, but we 
help generate leads for our 
health industry clients daily.

 With over 100 active clients, 
and a 100% satisfaction rate, 

we’ve successfully helped 
companies generate leads 
through targeted marketing 

strategies.

Target Marketing  vs. Conventional Marketing

ARE YOU REACHING YOUR 
IDEAL CUSTOMER?

In conventional marketing, your branding message is broadcast in multiple 
formats with the hope that it will reach the right people. Through Central Florida Media 

Group’s lead-generating process, we get your message in front of the "interested 
audience" for your product or service, and then filter them using the process in the 
diagram below in order to get you quality leads, consisting of your ideal customer.

Target Marketing attracts repeat business, 
engages new and existing customers, and 
gets your messages in front of your potental 
customer through:

• Wordpress website/ Blog
• The Bait
• SEO/ Digital Marketing Mangement
• Targeted Media Outlets
• Social Media/ E-newsletter Management

Average cost per lead: $135

Conventional Marketing may or may not 
reach your interested audience, interrupts 
and annoys the customer, is unsolicited, 
and, in many cases, uninteresting content 
such as:

• Television Ads
• Radio Ads
• Direct Mail and Spam Mail
• Cold Calls and Telemarketing
• Billboards

Average cost per lead: $346

CFMG FACT: Our targeted marketing strategies cost 61% less than 
conventional methods, and they produce better results.

Follow these five strategic steps with care, and 
you’ll be well on your way to target marketing 

success and a lead-generating plan that works. If 
you have questions or would like a free 

consultation on how we can execute this plan 
daily for your business, then contact one of our 

CFMG team members today!

(863) 248-7537  •  info@centralfloridamediagroup.com


